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	Name: Protais Niyonshima 
	University: IPRC Musanze
	Prerequisite  Course: Communication Skills 
	Course Language: English
	Keyword: Corporate Communication, Public Relations
	Course Description 100 200 words: This course describes the skills, knowledge, and attitude required to design public relations and corporate communication, engage in social media interaction and management, and manage customer relations. By the end of this course the student will be able to define the functions of corporate communication and public relations, describe emerging technology in corporate communication and public relations, and analyze social media analytics for social media leverage. The acquired knowledge and skills will enable students to fit well into the labor force, as they will be able to understand and handle communication in a large community of different customers, and they will be able to boost the corporate image of their institution or company.  
	The format  Title AuthorEditor Publisher Year of PublicationReferences: Kotler & Keller (2013). Marketing Management- A South Asian Perspective, New Delhi 
India. Pearson Education.

Weihrich, H., Cannice, M.V., and Koontz, H. (2010). Management. A Global and Entrepreneurial Perspective.13th Edition. Tata McGraw Hill education Private Limited publishers. New Delhi
	The format  Title AuthorEditor Publisher Year of PublicationCourse Requirements and Grades: This course requires the prerequisite of Communication Skills. 
	Main Topics1: A review of the communication process  
	Keywords1: Communication process
	Main Topics2: Production of concept notes for events and activities 


	Keywords2: Concept note
	Main Topics3: Production of user manuals for trade-related items
	Keywords3: User manual
	Main Topics4: Effortless participation in any conversation on various 

topics
	Keywords4: Conversation
	Main Topics5:  Spicing up oral communication with idiomatic 

expressions 
	Keywords5: Idiomatic expression
	Main Topics6: Smooth presentation of arguments in a style appropriate to the context
	Keywords6: Arguments
	Main Topics7: Emerging Technology in 

Corporate Communication and Public Relations 
	Keywords7: Emerging technology
	Main Topics8: Effective presentation of social Media analytics 
	Keywords8: Social media analytics
	Main Topics9: Proper Presentation of opinion through sentiment 
analysis and topic on social media
	Keywords9: Sentiment analysis
	Main Topics10: Proper identification of the influencer on social media
	Keywords10: Influencer
	Main Topics11: Appropriate description of customer relations 
management 
	Keywords11: Customer relations
	Main Topics12: Proper identification customer relations management
process
	Keywords12: Identification of customer relations 
	Main Topics13: Proper application of customer relations management 
solutions
	Keywords13: Application of customer relations
	Main Topics14: Ethics in corporate communication and public relations
	Keywords14: Ethics
	Main Topics15: Revision
	Keywords15: Revision
	Main Topics16: Exam
	Keywords16: Exam
	Course Name: Corporate Communication and Public Relations 
	Course Start Date: 2023-09-01
	Course End Date: 2023-11-30
	Course Goals and Objectives Approximately 100 words: This course has the following objectives: 
1. Design corporate communication and public relations
2. Interact with social media 
3. Manage customer relations
	Textbook: Harvard Business School (1999). Harvard Business Review on Brand Management: Harvard Business School Press.


